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M_.A. Journalism and Mass Communication Examination
PUBLIC RELATIONS AND PUBLIC
OPINION IN DIGITAL AGE
Paper : MIMC-203TP
(Semester-II)

Time : Three Hours] [Maximum Marks : 100

The candidates shall limit their answers precisely within the
answer-book (40 pages) issued to them and no supplementary/
continuation sheet will be issued.
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PART-A
( \T-37)
1. (a) Communication Mix.
gET fagm
(b) CSR.
Hew.ar|
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(¢) Risk Management.
“ifew wavm
(d) External Public.

qEd S
(e) Corporate Audit.

Hake anfee)
(f) You Tubers.
9 gga™l
(& VNR.
AR
(h) Fashion Bloggers.
HYA At

i CRM
it |
() Public Opinion. (2%10=20)
IR
PART-B
( wrr-w)
SECTION-A
(Tuz-1)
2. Differentiate between out of the box and in box thinking
with the help of any example. 4
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OR
()

Discuss the term Image management. . 4

e vEyT T Ht fFEET #=W|

SECTION-B
(TvE-w)
3. Discuss the concept of PRaudits. 4
TETHR Affee w @unw w1 frEww W
OR
()
Discuss the concept of PR as social exchange. 4
IS AF-37 ® TY B SEEYH B SEUROT
fad= wifa)
SECTION-C
(Tue-w)
4. Discuss the concept of content aggregation services. 4
et TSt WA ouued w fEem eifw
OR
(SForaT)

Discuss the concept of social media releases. 4
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SECTION-D
(@uE-7)

5. Differentiate between cognitive response and affective
response. 4

WS Yiafwa R wEre gfafEn @ f" o
e Ff

OR

(tHan)
Discuss briefly approaches to public opinion. 4

WEEa ® gheso w1 dav A fEew st

SECTION-E
(TWvE-1q)

6. Discuss the model of persuasion. 4

TR & Hew w R wifw)
OR
(o)
Discuss symbolic interactionism in brief. 4
wiafre ofq: firmer 1 dEy § fEew s

9121/500/777/1130 4



7.

PART-C
(wmr-w)
SECTION-A
(Tve-1)
Differentiate between crisis communication and corporate

communication in detail with the help of certain

examples. 12
FhewE HOR IR FloRe §OR & w9 fawn @
HH IEET H GEEA ¥ IR TR HIWQ
OR
(%)

Discuss the basic concept of PR ethics in detail also discuss
its importance in the process of PR. 12

ST Afdwa H Y AAURO H rEm | fage
FX A9 STETH B WRS | 3 e Ht A9 fagsm
I

SECTION-B
(TUe-w)
Discuss the concept of PR evaluation in detail also

explain how this can influence the planning process of
designing a campaign. 12
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TR qEAHT B HATYROT H1 R @ @ w1
frdt s % feom SR &0 #1 g s
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OR

(%)

Discuss Rhetoric theories of PR in detail. 12

ITEIP ® IEHE fagd # fawr § fEsm &1

SECTION-C
(WUe-H)
9. Discuss the concept of influencers in detail also explain its
role in the online engagement. 12

YaEF! 1 Gheqw #1 fawmr @ fadwn WX, e
=EarE | TEl qfHe & ft =mem #ifea
OR

N

()

What do you understand by Customer relationship
management? Also, discuss importance of online reviews
and customer support. 12

MEF WEY YEYH W oY ¥ GEER o7 AlTemd
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